Shop Lessons

The stores” in-howse private shoppers or VIP associates
offer such assstance, and they abo can provide servicis
that extend bevond the sales foor, “A lor of my time i
spene poing through iy database of clients and - keepiing
up on what theyve purchasad in previonss vears, whan they
stll peed, how mucl weaghe theyve Iose or gined, if they
spessd bl their time on water or 0 the air, and what
hobbies o inrenss ey Bove avs Pael Stuargs D L,
whiy photoprephs amd codes each client’ perchases sl
enters them into 4 book or datalsie, 3 copy of which she
grves 1o the client, " Tlat wayy whien ther wardrobes newd
a boost, | have all the information to help them,”

Deing Fumaliar with the clients preferences and lifisayle
n ewsential o building his wandrole, soys David Wason,
the manager of Saks’ Manlattn men's club. “Doring e
initl appointment, we get o know who the cosonser is,
wilar they do for 3 Invang. and what occasions they need
clothing for” he cxpling. “We get o know if they ane
mare comervilive of svant-gande, wlat colons they like o
weear, anl which designers or nunufacemess it themn bor”
The seafl 2l paimtains 3 record of oeezaons for which
pilis may need 1o be purchased, sucl as birthdays and
antyversirtes, Jml they can bave meschandise heoughs o
vour home or office, where you can decade whether yon
want o parclase i Above alll savs Whison, the cub &
desigmed o provide a secluded place for worang one-on-
one with o fshion professional with ne dse 1mics,
spending pressures, or houtly servace charges, * Whar hap-
pens a0 here stays i here)” he adds, noting that privacy
aanil shiscretion ane among the clabs most alluring fearnees,
YOl castomers dont wank anvone to know whar dhey
are buying or how much they spent.”

The saks club alsa odfees oppartunaties to acduane excli-
s mema (o Besser-Yawmwn hesary brands, such as Lo
Prana, thar are nor offered in the stoncs everpday merchan-
deve mis, “We may not nuke the commiatment m boy 2
enilection for the chain, but we'lll bring a desmers in e 2
conple of trunk shows to see how our clients respond,”
explaes I'mfis, “Ies 2 great opportunity for our chib cus-
tomers, because they get o see something new rather than
the same Dodee & Gabba and Prad they we everywhene”

Gaming access o difffcult-to-obtin pieces and collec-
tions and antevpaning 3 clients needs as well as his wanes
are hallmarks of a skilled perioml shopper, Becase she i
alio o buyver, sy Stankey Kosshaks Warner, she fequently
shopa the European designer collections with parsicelar
costoners i mEnd. We juse adided Valentioo for G, i
there was an dncredible jacker that [ knew would be perfect
for one of mw clienes” she expling 1 called hiny when it
came i, amd B showed ap i his cowa car wach hee eluil-
shren and nanmy snd boarpdye the coar as well as o banch of
ether Valenting pleves.” Except for the occstoml il such
and pair of rhinocerm-skin cowboy boots, savs Warner,
“Bloct men don’ kpow whar they really need i eheir
wardrobes untl soamenne like me dhows 3t o them” T
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ENTN TIHAE "WHKE e Sk AR poruonal shesppers e aime can feul
thelr setvieon mvabushle abmoad, They can introduce ibe hidden
gems il 8 foiclpe iy mewe fohion Bisbques, Iatesier desgn
heouses, astigues sbopa, amd art galberies. Many of these perunal
lJI.l.'ﬁ:;:H alio scrve an concierges whin cn aalse s waks tha
e feomi plaining slopping ineraries aml arsaspiog afker-
lizsuies whiles i lasisy hoatiques (o making restisrast reeomitsen-

Alatlsia mid feservations. The following percosil loppery are

amney ise bl in thids popective ooumnimle. —mw,
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THHHIGIE HER, AREASAEAENTS with London's top heieh, Cansila
Yol olfef thelr guebi amibance wich shopping In ssd sseand
ihse iy, “Mast cut-od-town visicors bead serabghe Gar Hasods
sy Yoiggs, 8 fefnsr slvmining cuecmive with Losdos Faksan
Week, the semianmual ranway event where dedpaer premsiere
thelr new colleceions, “1 nr;r i direct chem e nsare s
pagis o the ooy, nech 2y Savile Tow, Meniag HIE, Basnpian
Lo, aned Mo and CRd Hond Sereets” Yompe, who b devclging
a travel gusle with-Blake’s hocel designer Anciika Henpal,
charges an heusly e ol $125 per person and S700 {Bat inelad-
Ing meals and mporsation) for an sighr-houe sl
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Susan Tabak, Paris Personal Shopper

MPANCTABAE B8 A SIL-DEsCn il Francophile with s e of fnb-
e anil eravel, For o duily mte of 31509 per person dichading
lench (group rates zre sleo avsilshle), Tabak escorts vidton on the
uldimate ey mug of Panio from b debgier shops o the
Aweiise Mooialgee and ihe Ree do Faohourg Saing Honare 10
the ecleeel i Bousipeo of ilbe Marsis and Lain Ouaricr,
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Saphin Batson, Ottima Moda

Ak iR mok, Aatisrican Fxpress Flaknmm Caal memben,
Soplhibs Baten gaincd an eneycdopedic knowlsdge of ithe Aae
histihs, pestawsrassin, elaby, and sbops in Milin asd odier pepulis
Teallan detizigisn. Batiom's shispping wivice, with fees aearibog
ar B5IHE peer clay for v peopde, can inclade - slghtsecing e,
Ehe i expanding her wrvices o Turcelona, Lonilos, Park, asd
Mew Yok,
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